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   2023 2022 2021
    

Net Unit Growth      
U.S. Franchise 165 124 193 
U.S. Company-owned 3 2 12
International 543 906 999       
Total 711 1,032 1,204 

Year End Store Counts 
U.S. Franchise 6,566 6,400 6,185  
U.S. Company-Owned 288 286 375    
International 13,737 13,194 12,288 
Total 20,591 19,880 18,848 
    

Revenues      
U.S. Franchise Royalties and Fees $604.9 $556.3 $539.9 
U.S. Company-Owned Stores 376.2 445.8 479.0
U.S. Franchise Advertising 473.2 485.3 479.5  
Supply Chain 2,715.0 2,754.7 2,561.0  
International Franchise Royalties and Fees 310.1 295.0 298.0   
Total $4,479.4 $4,537.2 $4,357.4
      
Same Store Sales Growth1      
U.S.  +1.6%  (0.8)% +3.5%  
International +1.7% +0.1% +8.0% 

Global Retail Sales2      
U.S.  $9,026.1 $8,751.7 $8,641.4 
International 9,249.7 8,788.2 9,137.5  
Total $18,275.8 $17,539.9 $17,779.0 
    
Income from Operations $819.5 $767.9 $780.4 
Net Income $519.1 $452.3 $510.5
Diluted Earnings Per Share $14.66 $12.53  $13.54 
Diluted Earnings Per Share, as Adjusted3 $14.66 $12.53  $13.60
Weighted Average Diluted Shares 35,401,313 36,093,754 37,691,351

FINANCIAL HIGHLIGHTS     
$ in millions, except per share data 
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Fellow Shareholders, 

As we embark on a new year, I want to take a moment 
to re  e t on the remarkable o rney or om no s 
thro ho t  h s ast year was not w tho t ts 
a r share o  hallen es, yet t also resented s w th 

tremendo s o ort n t es or rowth and nno at on  
It was a year that be an a a nst the ba kdro  o  
h stor ally h h n  at on, wh le nternally we re o n ed 
the need to address hallen es n del ery, a a ty, and 
nno at on  In o r  rst ll year to ether, o r e e t e 
team demonstrated stren th and n ty n the a e o  
these hallen es, wh h ser ed as a atalyst or the 

os t e trans ormat on o  o r brand and b s ness, and 
nders ored the res l en e, ada tab l ty, and nwa er n  
omm tment o  o r team members and ran h sees to 
ro d n  e e t onal e er en es or o r stomers  

LAYING THE FOUNDATION FOR NEXT STAGE 
OF GROWTH 

el er n  e e t onal ser e and al e to o r stomers 
has lon  been a ore tenant o  om nos  In , we 
a h e ed a notable m lestone n o r ob e t e to row 
o r arryo t b s ness when we be ame the n mber one 

arryo t a om any n the S  om n  nto , 
wh le we del ered one o t o  e ery three as n the 

S , the rowth n o r del ery b s ness was not meet n  
o r h h standards  art o  the hallen e was ens r n  
that we had the a a ty to handle the n reased 
ol mes we ntended to dr e  er my  years at 
om nos, the o erat ons n o r stores ha e been 

essent ally the same  S m lar to how we took share n 
o r arryo t b s ness and re n ented o r a n , 
we be an  by n est n  n m ro n  o r del ery 

a a ty and re n ent n  o r r le o  o erat ons thro h 
a omb nat on o  te hnolo y, tools, and ro ess  

e o n n  a need to re  ne o r o erat ons to meet o r 
standards or del er n  e e t onal ser e, we took a 
s n  ant ste  orward w th the la n h o  o r 'Summer 
of Service' tra n n  ro ram  As art o  the ro ram, 
we n ted all o r S  ran h sees to art ate n th s 
e tens e tra n n  n t at e, a med at ast orward n  
ado t on o  new tools and te hnolo y to make s better  

es lts ollowed kly, w th del ery t mes ret rn n  to 
re I  le els  e are now tak n  many o  these tools 

and ro esses to o r nternat onal markets  

A stron  o ndat on also means o er n  ons stent and 
s sta nable al e to stomers that, n t rn, dr es store 
le el ro  tab l ty  In , est mated S  ran h see 

ro  tab l ty e eeded re andem  h hs  

h s d s l ned a roa h also a l ed to o r om any 
n estments, where we made enter r se de s ons that 
res lted n row n  o r o erat n  n ome by  n 
the year

DOMINO’S HUNGRY FOR MORE STRATEGY 

hese e orts la d the o ndat on to nlo k add t onal 
rowth thro h o r new Hungry for MORE strate y  

n ry or  sn t a at h hrase  t re resents 
the ass on w th n e ery om nos team member and 
ran h see aro nd the world  And t lays o t o r lon

term lan that w ll dr e o r n estments and del er 
that rowth o er the ne t  e years  ore s e  ally, 

n ry or  w ll dr e MORE Sales; MORE Stores; 
MORE Pro  ts  e w ll a om l sh th s thro h o r o r 

       strate  llars  

Most Delicious Food: e know that we ha e the most 
del o s ood n the nd stry, b t we need to better 
show ase t thro h market n  and nno at on  

Operational Excellence: e w ll del er on o r rom se 
to ha e the most del o s ood by dr n  reat ser e 
thro h best n lass tools and te hnolo y that 
allow stores to o s on e  en y, ons sten y, and 

on en en e or both team members and stomers  

Renowned Value: e e always been known as a 
rem er al e layer and th s w ll ont n e to be a key 

d erent ator or om nos  e w ll also nlo k new 
hannels and nno at e market n  deas that e and 

o r de  n t on o  al e  

Enhanced by Best-in-Class Franchisees: eryth n  
we do at om nos s made e en better by o r 
ran h sees  r o s w ll be to ont n e to dr e 
nd stry lead n  e onom s to n est n the r b s ness 
and b ld new stores

TO OUR SHAREHOLDERS:

PERATIONAL EXCELLENCE

ENOWNED VALUE

OST DELICIOUS FOOD

NHANCED BY 
BEST-IN-CLASS FRANCHISEES

 l d n  a one t me re ran h s n  a n re orded n  



o rther rede ne and enhan e the om nos order n  
e er en e, we anno n ed a artnersh  w th roso t 
to work to ether on the ne t enerat on o  a 
order n  and store o erat ons le era n  enerat e AI 
te hnolo y  e look orward to see n  the n t al res lts 
o  th s work n market ne t year  

Renowned Value 
e la n hed o r new loyalty ro ram, Domino’s Rewards, 

on Se tember  om nos ewards s  well  more 
reward n  e lowered the s end threshold to earn 

o nts rom  down to  h s han e w ll make s 
e en more om et t e n the arryo t se ment where 
t ket tends to be lower  r se ond han e to loyalty 
was reat n  more atta nable redem t on o ort n t es 
or lower re en y stomers  In the ast, they needed 

to order s  t mes to et a ree a  r new ro ram 
eat res redem t ons at , , and o nt t ers and 

o ers tems rom e ht d erent ate or es on o r 
e ans e and del o s men  o n n  a at the 

o nt le el are o r en aked Sandw hes, astas and 
ho olate a a r n h akes  At  o nts we eat re 

o r l nes o  read w sts and St ed heesy read   
And at  o nts we o er s n le ser e be era es, 

armesan read tes, and d n  s  ore del o s 
ood to hoose rom w th redem t on o t ons a ter 
st two r hases  he ro ram s o  to a reat start, 

enroll n   m ll on new members s n e Se tember, end n  
the year w th a ro mately  m ll on a t e members  

e are also see n  more redem t ons than e er be ore, 
as stomers are en a n  more w th the ro ram  

o dr e stomers to om nos ewards, we la n hed 
one o  the most nno at e romot ons n o r h story  
Emergency Pizza  o al y or a ree mer en y a  
on a t re r hase, stomers needed to be enrolled n 

om nos ewards  mer en y a dro e n remental 
orders and hel ed m  start the la n h o  om nos 

ewards

h le ro d n  al e thro h o r owned hannels s one 
art o  o r stomer a s t on barbell strate y, ta n  

nto the aggregator marketplace s the other  In ly, 
we entered nto a lobal a reement w th ber, o en n  
a new del ery sales dr n  layer, wh h we ant ate 
w ll n rease del ery ol mes and n t e onom s w th 
n remental, h her s end stomers  

HUNGRY FOR MORE ALREADY IN ACTION 

h le n ry or  s the strate y that w ll dr e 
o r b s ness o er the ne t e years, we started 
e e t n  a a nst t n   and the m a t was elt 
mmed ately  Sales and transa t ons were os t e n the 

S  or the arter n both o r arryo t and del ery 
b s nesses  o e yo  a taste o  what s to ome n 

 and beyond, I wanted to br n  to l e n ry or 
 a some o  the ro rams borne o t o  the 

 strate  llars and e e ted n  

Most Delicious Food
e renewed o r o s on nno at on and b lt on o r 

omm tment to del er n  the ost el o s Food n 
the nd stry  e la n hed Pepperoni Stuffed Cheesy 
Bread, omb n n  the best arts o  e eron  a nto 
a sa ory sna k that not only sat s es taste b ds, b t 
also dr es t ket  As we say at om nos, e eron  
makes e eryth n  better and add n  o r n mber one 

a to n  to o r St ed heesy read made or a 
ra e worthy treat  e eron  St ed heesy read 

kly be ame o r best sell n  rod t n the St ed 
heesy read l ne  F rther, n  we be an a sh t n o r 

ad ert s n , roman n  o r rod ts more, show as n  
the del o sness o  o r ood  

Operational Excellence
ld n  on the mean n l o erat onal str des o er the 

ast year, we do bled down on erat onal ellen e 
w th ro esses and tools that ha e taken the way we 
make, bake, and del er o r rod ts to a whole new 
le el  hese new ro esses are s orted by Dom OS, 
o r ro r etary te hnolo y sta k that o t m es om no s 
stores, mak n  them smarter and more onne ted than 
e er  For e am le, when a stomer b lds the r order 
onl ne, om S red ts when stores sho ld start mak n  
the order be ore that stomer e en om letes t  ow 
o r del o s ood an not only be made to order, t 

an be made be ore a stomer orders  om S also 
onne ts e ery dr er to e ery store, so we know when 

del er es w ll be dro ed o  and when dr ers are d e 
ba k  Stores are alerted when dr ers h t the r eo en e, 
wh h means t s t me to d s at h  All o  th s means 
ood s ends less t me o t o  the o en be ore t ets 

to stomers, res lt n  n more ons stent and more 
del o s ood  At the end o  the day, that s what w ll 
make stomers ome ba k and that s what w ll make 
them n ry or  



 ore sales and more ro  ts e l de the m a t o  F  All dan e meas res re resent lon term o tlook or 
 

 l d n  the  stores losed n on ert w th o r aster Fran h see e t n  the ss a market
 From     enerated a total shareholder ret rn o   s   and  or the 
S   and S   esta rant nde es, res e t ely

e bel e e that o r a r share  o  the S  a 
a re ator market re resents a ro mately  b ll on 
n n remental sales, and we bel e e we an a h e e 
th s o er the ne t three years  

Enhanced by Best-in-Class Franchisees 
he moment m n o r S  b s ness eled stron  

e onom s or ran h sees who saw mean n l ro  t 
rowth to an est mated  n I A er store n 

, an n rease o  k ers s  Fran h sees 
bel e e n o r lan and are lean n  nto the r n estments  
In  we added more than  new ran h sees to the 

S  system, the most n  years  e also o ened  
net S  stores, wh h was a stron  n rease o er the  
net stores we o ened n  

In o r nternat onal b s ness, we rea hed a remarkable 
m lestone ha n  rown same store sales or  stra ht 
years  For the year, o r nternat onal net store rowth 
was  n ts , and we ha e a stron  el ne n la e to 
a elerate rowth and a h e e o r  tar et o  ,  
net stores a ross the lobe  Add t onally, one o  the 
stando t moments o  the year was the om let on o  

 ash s n t al bl  o er n  and the re ent o en n  
o  the r th store n h na, re  e t n  o r omm tment 
to th s strate  market and re o n t on o  the nta ed 

otent al n h na  

LOOKING AHEAD WITH CONFIDENCE 

ook n  ba k on , I am ro d o  the a t ons o r 
team members and ran h sees took and the os t e 
res lts they del ered  h s stren th and moment m 
n o r b s ness was e dent n o r otal Shareholder 
et rn, wh h a elerated mean n lly n the ba k hal  

o  the year w th the la n h o  o r n ry or  
n t at es, o t a n  the S   and o r resta rant 
nd stry ben hmarks  

As we mo e orward, the la n h o  o r new n ry or 
 strate y sets the sta e or an e t n  t re at 

om no s  e may be the n mber one a om any 
n the world w th more than ,  stores n o er  
markets, enerat n  lobal eta l Sales o  nearly  
b ll on n , b t we are st ett n  started  r team 
members, ran h sees and e e t e team are n ry or 

, and th s on  den e s re  e ted n o r dated 
and more a ress e o tlook or the ne t  e years  

MORE Sales4

e re tar et n  a  rowth n lobal reta l sales, 
e alent to add n  a to  S  resta rant ha n to 
o r lobal b s ness o er the ne t  e years  I want to 
be lear,  s what we see as o r  oor  the l s  n 
o r o tlook re resents o r ntent to do e eryth n  
we an to del er more  

MORE Stores
e a m to o en ,  net new stores ann ally 

worldw de, br n n  s to at least ,  add t onal stores 
o er the ne t  e years  For ers e t e, an add t onal 

,  stores s the e alent o  add n  o r ent re S  
store o nt rom  to o r e st n  lobal oot r nt  

MORE Pro  t
r o erat n  n ome w ll row at , mean n  we 

ntend to row ro  ts aster than sales  As w th sales 
and stores, the l s  on o r  e year ro  t o tlook 
means  re resents what we see as o r  oor  As 

om nos shareholders, yo  sho ld know we are h n ry 
to del er more  

In , we met hallen es head on w th a t ons that 
b lt a stron er o ndat on and set s on a ath or 
s sta ned rowth, nno at on, and o erat onal e ellen e  

ow w th the la n h o  o r n ry or  strate y, 
o r amb t on and on  den e n o r brand and om nos 
ab l ty to w n has ne er been h her  r ntent s to 
translate more sales, more stores and more ro  ts nto 
more shareholder ret rns  hat s the lt mate meas re 
o  o r s ess  

hank yo  or yo r ont n ed s ort and n estment n 
om nos  

Russell Weiner
h e  e t e  er

MORE SALES4

MORE STORES
1,100+ net new stores annually worldwide

MORE PROFIT
Operating income growth of 8%+ annually

1,100+
8%

7%
1,100+

8%

7%++
7%+ annual growth in global retail sales

++
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Investor Information 
Current and prospective investors can have an  
annual report sent to them by going to our website,  
ir.dominos.com. From the home page, click on  
“Investors,” then “DPZ Inquiries,” then “Request 

a report via email to investorrelations@dominos.com.

Stock Trading Information 
Domino’s Pizza, Inc. common stock trades on the  

DPZ.

Independent Registered Public Accounting Firm 
PricewaterhouseCoopers LLP
500 Woodward Ave., Suite 3300
Detroit, MI 48226-3416
(313) 394-6000

Transfer Agent and Registrar 
Computershare maintains our shareholder records.  
For assistance on matters such as lost stock
name changes or transfer of ownership, please contact:

Computershare Investor Services 

Providence, RI 02940-3078 
Toll Free: (877) 272-9616 
Outside U.S.: (201) 680-6578                                     

Shareholder website:  
www.computershare.com/investor

ANNUAL MEETING

2024 Annual Meeting of Shareholders (VIRTUAL ONLY) 
Attend our virtual shareholder meeting online and have 
the option to view materials, vote and submit questions 
during the meeting.

When: 

Where: www.virtualshareholdermeeting.com/DPZ2024 

How: Use the personal control number provided on  

of Internet Availability to enter the meeting.

SHAREHOLDER INFORMATION

David A. Brandon
Executive Chairman

Russell Weiner
Chief Executive f cer

C. Andrew Ballard
Presiding Director 
Chair of the Inclusion & Diversity 
Committee
Member of the Compensation 
Committee

Andrew B. Balson
Member of the Compensation 
Committee
Member of the Nominating and  
Corporate Governance Committee

Corie S. Barry
Chair of the Compensation Committee

Diana F. Cantor
Member of the Inclusion & Diversity 
Committee
Member of the Nominating and  
Corporate Governance Committee

Richard L. Federico
Chair of the Audit Committee

James A. Goldman
Member of the Audit Committee
Member of the Inclusion & Diversity 
Committee

Patricia E. Lopez
Chair of the Nominating and  
Corporate Governance Committee
Member of the Audit Committee

BOARD OF DIRECTORS LEADERSHIP

Russell Weiner
Chief Executive f cer

Joe Jordan
President,
U.S. & Global Services

Art D’Elia
Executive Vice President, 
International

Kelly Garcia
Executive Vice President, 
Chief Technology f cer

Frank Garrido
Executive Vice President, 
Chief Restaurant f cer

Cindy Headen
Executive Vice President, 
Chief Supply Chain f cer

Sam Jackson
Executive Vice President, 
Human Resources

Kevin Morris
Executive Vice President, 
General Counsel & Corporate Secretary

Sandeep Reddy
Executive Vice President,
Chief Financial f cer

Kirk Armstrong
Senior Vice President, 
Supply Chain Services 

Ross Behrman
Senior Vice President, 
Team USA

Mike Davis
Senior Vice President, 
U.S. Technology Enablement 
& Delivery 

Stefania Gvillo
Senior Vice President, 
Chief Analytics & Insights f cer 

David Roady
Senior Vice President, 
Communications & Chief of Staff

Debbie Sweeney
Senior Vice President, 
Franchise Relations & 
System Engagement 

Christopher Thomas-Moore
Senior Vice President, 
Chief Digital f cer

Kate Trumbull
Senior Vice President, 
Chief rand f cer

INSIDE FRONT COVER
• Most Delicious Food: Shifting our advertising to romance our products more
• Most Delicious Food: Launched Loaded Tots in February
• Operational Excellence: Delivery times returned to pre-covid levels in 2023
• Hungry for More: Growing our impact with the opening of The Domino’s Village at St. Jude

BACK COVER
• Most Delicious Food: Showcasing the deliciousness of our food
• Operational Excellence:
• Enhanced by Best-In-Class Franchisees: Launched innovative products around the world
• Renowned Value: Launched Domino’s Rewards in September
• Enhanced by Best-In-Class Franchisees: Opened new store in Olive Branch, MS
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