Domino's® and Ford Begin Second Round of Self-Driving Delivery Vehicle Testing in Miami

February 27, 2018
Testing to focus on the customer experience in an urban setting

ANN ARBOR, Mich., Feb. 27, 2018 /PRNewswire/ -- Domino's Pizza (NYSE: DPZ), the recognized world leader in pizza delivery and digital
ordering platforms, is now conducting a second round of self-driving delivery vehicle testing, with a focus on the customer experience. This
two-month test in Miami, in partnership with Ford, will leverage the learnings of the first round of testing, but will add the element of delivery in a larger,
urban setting.

"Our first round of testing the customer experience in Ann Arbor provided some great learnings and insights, including the fact that there are
customers who are interested in this as a delivery option," said Kevin Vasconi, executive vice president and chief information officer of Domino's. "Our
testing is focused on the last 50 feet of the customer experience, between the front door and the car. While we work to refine that interaction, we also
need to understand how operating this type of delivery in a more densely populated city will impact the customer experience and the specific delivery
challenges it might present.”

For this test, a Ford Fusion Hybrid vehicle — manually driven but outfitted to look like a self-driving vehicle — will take deliveries from a Miami Domino's
store to customers who have ordered online and chosen to participate in the test. Participating customers will be able to track the vehicle via GPS and
will receive text messages as the self-driving vehicle approaches. The texts will also provide them with simple instructions on how to unlock the
Domino's Heatwave Compartment™ inside the vehicle using a PIN code.

"We're a brand that believes in innovation, continuous improvement and rigorous testing to benefit our customers," said Vasconi. "As the automotive
world evolves towards self-driving vehicles, we hope to put ourselves in a leading position by bringing our customers the delivery option that best
meets their needs, now and in the future."

About Domino’s Pizza®

Founded in 1960, Domino's Pizza is the largest pizza company in the world based on retail sales, with a significant business in both delivery and
carryout pizza. It ranks among the world's top public restaurant brands with a global enterprise of more than 14,800 stores in over 85 markets.
Domino's had global retail sales of over $12.2 billion in 2017, with more than $5.9 billion in the U.S. and more than $6.3 billion internationally. In the
fourth quarter of 2017, Domino's had global retail sales of nearly $4.0 billion, with nearly $1.9 billion in the U.S. and over $2.1 billion internationally. Its
system is comprised of independent franchise owners who accounted for over 97% of Domino's stores as of the fourth quarter of 2017. Emphasis on
technology innovation helped Domino's achieve more than half of all global retail sales in 2017 from digital channels, primarily online ordering and
mobile applications. In the U.S., Domino's generates over 60% of sales via digital channels and has produced several innovative ordering platforms,
including Google Home, Facebook Messenger, Apple Watch, Amazon Echo, Twitter and text message using a pizza emoji. In late 2017, as part of an
industry-first collaboration with Ford Motor Company, Domino's began a meaningful test of delivery using self-driving vehicles.

Order —dominos.com

AnyWare Ordering — anyware.dominos.com
Company Info — biz.dominos.com


http://www.dominos.com/
http://anyware.dominos.com/
http://biz.dominos.com/

Twitter — twitter.com/dominos
Facebook —facebook.com/dominos

Instagram — instagram.com/dominos
YouTube —youtube.com/dominos

Please visit our Investor Relations website at biz.dominos.com to view news, announcements, earnings releases and conference webcasts.
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