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Industry-Leading Technology Allows Customers to Follow Progress of Their Order Online - Even If They Order by Phone

ANN ARBOR, Mich., Jan. 30 /PRNewswire-FirstCall/ -- Domino's Pizza (NYSE: DPZ), the recognized world leader in pizza
delivery, has launched another food delivery industry first: Pizza Tracker(TM). This revolutionary technology allows Domino's Pizza
customers to follow the progress of their order online from the time they click the "Place Order" button or hang up the telephone
until the Domino's delivery expert is knocking on their door.

(Photo: http://www.newscom.com/cgi-bin/prnh/20080130/CLW027 )

Pizza Tracker was introduced to customers ordering online in a test in late December and was rolled out to customers ordering
from www.dominos.com this month. Pizza Tracker is currently available at more than 3,200 Domino's Pizza stores in the U.S. that
use the company's Domino's Pulse(TM) computer system. The list of stores adding the Domino's Pulse system is growing every
month.

Starting today, customers who place orders via telephone will also be able to monitor their order's progress via Pizza Tracker at
those stores using Domino's Pulse.

"There is absolutely nothing like this in the food service industry," said Domino's chief information officer, Chris McGlothlin, of the
ability to track telephone orders. Domino's Pizza has filed for a patent on this innovative technology.

"At Domino's, we're obsessed with great service. We measure performance. Now we can prove it every step of the way. Pizza
Tracker will allow customers to know when their order is being prepared, when it's out of the oven, and when it's out the door and
on its way. It even includes the first name of the person delivering the order."

Pizza Tracker is linked directly to the computers inside the pizza stores using Domino's Pulse and is accurate to within 40
seconds, McGlothlin said. "Once it leaves the store, drive times vary due to distance, weather and traffic conditions, but customers
will know that it's on the way."

Once customers place an order, they can go to www.dominos.com and click on the Pizza Tracker icon. They will see a horizontal
bar that lights up red as each step in the process is completed. Customers will see confirmation of their order being received by
the store; when it's being prepared; when it's been placed in the oven; when it's been boxed and placed in the Domino's
HeatWave(TM) bag; and finally, when it's on its way for delivery.

"Customers using Pizza Tracker will no longer have to wonder where their pizza is in the ordering process -- it takes the 'mystery'
out of waiting for their pizza. Not only that, it's entertaining, too," McGlothlin said.

Additionally, while using Pizza Tracker, customers will be able to provide feedback online, which will go directly to the store to be
viewed by the store manager. That kind of feedback will allow the stores to quickly resolve customer service issues and help
improve customer loyalty, McGlothlin said.

About Domino's

Founded in 1960, Domino's Pizza is the recognized world leader in pizza delivery. Domino's is listed on the NYSE under the
symbol "DPZ." Through its primarily franchised system, Domino's operates a network of 8,510 franchised and Company-owned
stores in the United States and more than 55 countries. The Domino's Pizza(R) brand, named a Megabrand by Advertising Age
magazine, had global retail sales of nearly $5.1 billion in 2006, comprised of $3.2 billion domestically and nearly $1.9 billion
internationally. During the third quarter of 2007, the Domino's Pizza(R) brand had global retail sales of more than $1.2 billion,
comprised of approximately $725.7 million domestically and approximately $510.7 million internationally. Domino's Pizza was
named "Chain of the Year" by Pizza Today magazine, the leading publication of the pizza industry and is the "Official Pizza of
NASCAR(R)." Customers can place orders online in English and Spanish by visiting www.dominos.com or from a Web- enabled
cell phone by visiting mobile.dominos.com. More information on the Company, in English and Spanish, can be found on the Web
at www.dominos.com. Domino's Pizza: You Got 30 Minutes.
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